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Abex Powers to New Record at 2005 Sales Meeting 

Abex Display Systems set a new attendance record at its 2005 Sales Meeting held at the Four Seasons Hotel March 15 in Las Vegas. The meeting, which was themed “Powered by Abex,” attracted over 200 exhibit resellers from around the world. 

The centerpoint of the meeting was the 20’ x 20’ hybrid exhibit that Abex first unveiled at Euroshop 2005 held in Germany this past February, The exhibit demonstrated how the Abex 900S family melds the visual excitement of custom with all the benefits of a portable modular system as a soaring structure consisting of tension fabric, Abex 900 panels, Octanorm extrusions, and a raised floor from Brumark. 

MaryBeth Gieser, Vice President of Sales and Marketing for Abex, explained,” Every 900S is a custom design based upon the clients’ specifications.”  She continued, “Like its predecessor, the Abex 900, the 900S provides computer generated packing and assembly diagrams to facilitate problem-free I & D.  Abex handles the entire project from design, integrated quoting, rendering, component sourcing, consolidation, quality control, packing with assembly diagrams and staging to web cam preview. 

In addition to Octanorm and Brumark, the Abex Alliance Expo, which has become a regular feature of the annual Abex event, featured exhibits from Cort Furniture Rental, Exhibitforce, Interlock truss, Momentum Management, and Network Convention Services. Representatives from Abex Europe, EDPA, Exhibit City News, Fish lead tracking software, Abex Design, Private Label and Abex Graphics were also available to answer questions. Thanks to all who attended to make this event the tremendous success it was!

Fusion Demonstrated for First Time in Las Vegas

Abex demonstrated its new Fusion hybrid kit line to over 200 U.S. and international exhibit resellers at its annual sales meeting held March 15 in Las Vegas. The Fusion Series represents a new era in hybrid portable modular kits that combines the best exhibit components in easy to sell packages. 

Fusion portable modular display systems are engineered to harness the visual impact and style of custom together with the reduced shipping and set-up expense of portable modular systems. A number of prepackaged Fusion Exhibits in 10’ x 10’ and 10’ x 20’ configurations are available. Custom-tailored Fusion solutions are also available in virtually any size and format. 

Thanks to the unique Fusion mobile modules, every Fusion exhibit system offers on-the-fly configurability and a level of mobility and flexibility never seen before in portable modular at this price point. 

Fusion exhibit systems are available in four different trim levels: Kore, Grafik, Tek, or Produkt allowing for a focus on graphics, multimedia or product presentations.

Big Action at Abex Auction

Existing Abex resellers as well as first-time Sales Meeting attendees took advantage of exhibits priced up to 80% off list at an auction held by Abex at its 2005 Sales Meeting.

Systems put up for bid included pop-up displays, hybrid systems, cases and panel systems.  

David Lee, Sales and Marketing Manager at Abex, explained, “ A number of distributors expressed interest in acquiring these exhibits at special prices.”  He continued,  “Many of the displays were produced as showroom demo units or potential rental properties but never used.  With the increasing demand for Private Label and Fusion display packages, we found it necessary to make room for this inventory by selling these other products.”

Mr. Lee explained that there is still some inventory left and distributors can take advantage of these tremendous bargains to add product to their rental inventory or showroom and warehouse sales.

The systems will be posted on the Abex website in the near future, but in the meantime a list of available exhibits and renderings is available by contacting Tricia Stephenson

by email at tstephenson@abex.com.

Private Label adds Power of Private Branding 

Private Label introduced its all-new branding program for 2005. Private Label can identify shipments with the distributor’s logo on pop up display systems and banner stand cases, warranty certificates, instruction sheets, and shipping labels for a nominal charge. 

Product inventory has been increased to the point where over 50% of orders can now be shipped the same day. Privatelabelonline.com, an all new website to be launched in early April, features an expanded, downloadable renderings library providing more options for the distributor’s website design, while an online shopping cart will streamline the ordering process.

The goal of Private Label is to assist distributors who want a share of the growing online commodity products business by providing the best products and customer service at the most competitive prices available anywhere.  
PrivateLabelOnline.com offers a wide variety of pop up packages and exhibition stands in sizes ranging from tabletops to 8,’ 10,’ and 20’ foot pop up display packages, panel systems, banner stands, exhibition furniture, lighting, cases and much more.

For added convenience, Private Label also offer a full line of graphic production services for graphic panels and banner stands as well as art/design services at a nominal charge. For more information, please contact David Lee at dlee@abex.com.

